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A Top Gear African Odyssey
As Jeremy Clarkson and James May roll into Sydney for the inaugural Top Gear Festival on March 910, BBC Knowledge will be gearing up for the first of the two-part Top Gear special premiering
Sunday March 10. On this epic African journey, the presenters have one simple mission - to find the
definitive source of the River Nile. Along the way they encounter crocodile infested rivers,
suspension snapping terrain and the world’s worst traffic jam. It’s the perfect conclusion to another
brilliant series of Top Gear.

Top Gear Special - Part One
Sunday March 10 at 7:30pm on BBC Knowledge
In the first of a two-part Top Gear special, Jeremy Clarkson, Richard Hammond and James May are in
Africa with a simple mission – to find the definitive source of the Nile. Over the years many explorers
claim to have already done just that, but the Top Gear trio believe that they can do better by
travelling further and faster than any exploration team in history using only grit, ingenuity and three
ageing estate cars.
Top Gear Special - Part Two
Sunday March 17 at 7:30pm on BBC Knowledge
In the second part of the Top Gear special, Jeremy Clarkson, Richard Hammond and James May
continue their epic African odyssey. Having survived insane traffic, lethal mud slides and some
distinctly dubious map reading, the trio and their ailing estate cars reach the climax of their quest to
find the definitive source of the Nile.
Top Gear Series 19 screens Sundays at 7:30pm on BBC Knowledge
Tickets are available for the inaugural Top Gear Festival Sydney, this March 9-10 at Sydney
Motorsport Park, Eastern Creek. Tickets on sale through Ticketek.
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For further information, contact Nicole Hurren on 02 9744 4551, 0477 349 947
nicole.hurren@bbc.com

NOTES TO EDITORS

Top Gear Festival Sydney
The all-new Top Gear Festival Sydney is making its Australian debut at Sydney Motorsport Park on 9/10 March
2013 with what will be an incredible line-up of cars and stars, challenges and stunts. Join UK Top Gear
presenters Jeremy Clarkson, James May and of course The Stig, along with a few of their legendary racing
mates and celebrity friends for the ultimate Top Gear fuelled motoring day out!
http://www.topgearfestivalsydney.com.au/
About BBC Worldwide Australasia
Australia is a priority territory for BBC Worldwide, focusing on growth across all five of its core businesses. In
2011/12, BBC Worldwide Australasia increased revenue by 9% on the previous year, generating AUS$140m.
Based in Macquarie Park, Sydney, BBC Worldwide Australasia wholly owns five channels; UKTV, BBC
Knowledge and CBeebies in Australia; UKTV NZ and BBC Knowledge NZ in New Zealand; and is responsible for
the sales, promotion and distribution of World News which transmits in both countries. It distributes great
British content from the BBC and other producers to all free-to-air and most subscription channels in Australia
and New Zealand. BBC Worldwide Australasia has a joint venture company with ACP, Park Publishing, which
publishes BBC-branded magazines in the territory. It works with partners to bring BBC Worldwide DVDs, digital
apps, innovative products and live events to the local market, as well as offering advertising opportunities for
the BBC‟s world renowned bbc.com news site and lonelyplanet.com. BBC Worldwide Australasia has recently
launched the global BBC iPlayer in Australia.
About Channels
BBC Worldwide Channels is one of five BBC Worldwide businesses. Formed in 2005, the business' diverse
portfolio of channel brands provides a global showcase for the best mix of British TV across factual,
entertainment, children's and lifestyle programming. The company is the UK's leading international
broadcaster, operating a network of localised channels that reach over 300 million homes in more than 100
countries around the world. bbcworldwide.com twitter.com/bbcwpress
About Foxtel
Foxtel is one of Australia’s most progressive and dynamic media companies, directly employing around 2,500
people, and delivering a diverse subscription television service to both regional and metropolitan areas over
cable, satellite and broadband distribution. We offer a better entertainment experience every day to each one
of our 2.3 million subscribing homes through delivery of exclusive and inspiring programming across all genres,
the world’s most popular channel brands, and investment in high quality local content. As constant champions
of innovation we have brought customers the iQ personal digital recorder, Australia’s largest HD offering,
Foxtel 3D, and more recently, the Foxtel Go App for iPad. Foxtel is owned by Telstra Corporation Limited ACN
051 775 556 (50%) and The News Corporation Ltd (50%). foxtel.com.au

