27th July, 2015: BBC Worldwide ANZ is pleased to announce that Peter Capaldi in Conversation, a
special Doctor Who event, will be held at The Civic, Auckland for one night only on Tuesday
November 24.
This will be the first time ever a current Doctor has visited New Zealand and, with a limited number
of seats available, fans are advised to purchase their tickets early to avoid missing out.
In this special one-time-only event, hosted by Adam Spencer, Peter will reveal how he approaches
the role of the Doctor, with footage and stories from behind the scenes of the world’s longest
running sci-fi television series.
He’ll take questions from the audience and give them an insight into what life is like inside the
TARDIS. As well as discussing the unique perspective he brings to the role of the Doctor – a style that
is direct, humorous and increasingly vulnerable.
Peter will also share some of the adventures he’s had both in his role as the Doctor and throughout
his career.
Tickets start from $89.00 and are available to purchase through Ticketmaster
Doctor Who Series 9 will premiere in New Zealand on Prime in September.
Twitter #DWCapaldiNZ
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For more information please contact:
Phoebe Price, Senior Communications Executive, BBC Worldwide ANZ
phoebe.price@bbc.com
Phone: +612 9744 4507

NOTES TO EDITORS
About BBC Worldwide Australia & New Zealand
Australia & New Zealand (ANZ) is a priority territory for BBC Worldwide, focusing on growth across
all its core business areas. Based in Macquarie Park, Sydney, BBC Worldwide ANZ wholly owns six
channels: BBC First, UKTV, BBC Knowledge and CBeebies in Australia; UKTV and BBC Knowledge in
New Zealand; and is responsible for the distribution and promotion of BBC World News which
transmits in both countries. BBC Worldwide ANZ distributes great British content from the BBC and
other producers to all free-to-air and most subscription channels in Australia and New Zealand. It
works with partners to bring BBC Worldwide DVDs, magazines, digital apps, innovative products and
live events to the local market, as well as offering advertising opportunities for the BBC’s world
renowned bbc.com news site.

