15 APRIL 2015

What’s behind the label? Discover the secrets behind the big brands in The Secrets of Branding
beginning Saturday May 9 at 8.30pm on BBC Knowledge.
Why do some brands succeed where others fail? This insightful series looks at the latest techniques
and marketing strategies in Europe and America – including the use of social media and augmented
reality – showing how luxury brands are often ‘refreshed’ to attract new generations of customers
across the globe.
The series reveals the secret marketing tactics of some of the world’s most successful brands
including Cartier, BMW, Disney, Coca-Cola, Ikea & Virgin. With industry heavyweights including
Richard Hytner of Saatchi & Saatchi Worldwide, Marc Mathieu of Unilever, Keith Reinhard of DDB
Worldwide and the founder of Dyson, Sir James Dyson sharing insights into the do’s and don’ts of
brand development.

Embed Code: <iframe width='560' height='315' src='http://www.bbcmedia.com.au/e/371A5E81'
frameborder='0' allowfullscreen></iframe>
Episodes of The Secrets of Branding are available to view on the BBC Worldwide Press Preview Site
www.bbcworldwidepreviews.com . Access can be requested from the home page.
-Ends-

For more information, please contact: Phoebe Price P: 02 9744 4507 E: phoebe.price@bbc.com
NOTES TO EDITORS
About BBC Worldwide Australia & New Zealand
Australia & New Zealand (ANZ) is a priority territory for BBC Worldwide, focusing on growth across
all its core business areas. Based in Macquarie Park, Sydney, BBC Worldwide ANZ wholly owns six
channels: BBC First, UKTV, BBC Knowledge and CBeebies in Australia; UKTV and BBC Knowledge in
New Zealand; and is responsible for the distribution and promotion of BBC World News which
transmits in both countries. BBC Worldwide ANZ distributes great British content from the BBC and
other producers to all free-to-air and most subscription channels in Australia and New Zealand. It
works with partners to bring BBC Worldwide DVDs, magazines, digital apps, innovative products and
live events to the local market, as well as offering advertising opportunities for the BBC’s world
renowned bbc.com news site.

