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Top Gear Bingo!
As Top Gear Series 19 transmits on BBC Knowledge just days after its UK TX,
BBC Worldwide launches a second-screen game for its global fans
Ever wondered what to do with your generic mobile/laptop/tablet device whilst enjoying the new
series of Top Gear? Well wonder no longer: it’s time for Top Gear Bingo!
As BBC Worldwide brings Top Gear Series 19 to its Australian audiences closer to UK transmission
than ever before, viewers of the new series on BBC channels around the globe will be able to play
along with the show, looking out for well known phrases, cars and items synonymous with their
favourite motoring entertainment programme. Will you spot the enormously expensive supercar
going sideways on the track, or hear an unexpected reference to an Amazonian pig-nosed
turtle? Will Jeremy mention ‘Some say...?’ Will James say ‘Good news!’ or perhaps Hammond will
say ‘That’s not gone well!’
This brand new game is free to play alongside Series 19 of Top Gear, which airs on BBC Knowledge
this Sunday February 3 at 7:30pm AEDT, first on Foxtel. Viewers will be able to log in via
www.bbcaustralia.com and invite friends to join in, comparing scores as you play along with the live
broadcast.
Duncan Gray, Commercial Director of Top Gear at BBC Worldwide says: “We wanted to create a
free Top Gear game that enhances our international viewers’ enjoyment of the show’s premiere
broadcast. Top Gear Bingo does just that, allowing fans to look out for words, phrases and items
that appear and tick them off, competing with their friends to see who can get the highest score each
week via a leaderboard if you log in with Facebook. We think it’s great fun and hope the audience
love it.”
Top Gear is one of BBC Worldwide’s flagship global brands, and was recently named the Most
Watched Factual Programme in the World by the Guinness World Records. The original format has
been sold to over 240 territories, with local formats in the USA, South Korea and China.

Ends.
For more information, please contact: Nicole Hurren, Senior Communications Executive, BBC Worldwide
Australasia, ph: 02 9744 4551, nicole.hurren@bbc.com

NOTES TO EDITORS
About BBC Worldwide Ltd. BBC Worldwide Limited is the main commercial arm and a wholly
owned subsidiary of the British Broadcasting Corporation (BBC). The company exists to exploit the
value of the BBC’s assets for the benefit of the licence fee payer and invest in public service
programming in return for rights. The company has five core businesses: Channels, Content &
Production, Sales & Distribution, Consumer Products and Global Brands. In 2011/12, BBC
Worldwide generated headline profits of £155 million on headline sales of £1085 million and returned
£216 million to the BBC. For more detailed performance information please see our Annual Review
website: http://www.bbcworldwide.com/annualreview
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