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Top Gear takes on Burma
Top Gear Burma Special premieres this Sunday March 16 at 8:30pm
on BBC Knowledge, first on Foxtel

The 21st series of the world’s favourite car show caps off with an all-new two part special premiering
this Sunday on BBC Knowledge. This time around Jeremy Clarkson, Richard Hammond and James
May are told to build a bridge over the River Kwai in Thailand. In order to do that, however, they
must first drive across a country that has been largely closed to Westerners for over 40 years: Burma.
Furthermore, they must make this trip in three lorries, each bought sight unseen from the internet
for a limited budget and, unsurprisingly, not quite as the trio might have hoped or expected. What
follows is an epic journey of beautiful scenery, regular adversity, ongoing malfunction and the
constant bickering of three badly dressed buffoons.
Top Gear: Burma Special Part One - Sunday March 16 at 8.30pm
Top Gear: Burma Special Part Two - Sunday March 23 at 8.30pm
For further information and images, please contact Nicole Hurren on +61 2 9744 4551,
+61 477 349 947 nicole.hurren@bbc.com

Notes to Editors:
About BBC Worldwide Australia & New Zealand
Australia & New Zealand (ANZ) is a priority territory for BBC Worldwide, focusing on growth across all its core business
areas. Based in Macquarie Park, Sydney, BBC Worldwide ANZ wholly owns five channels: UKTV, BBC Knowledge and
CBeebies in Australia; UKTV and BBC Knowledge in New Zealand; and is responsible for the distribution and promotion of
BBC World News which transmits in both countries. In August 2014 it will launch a new premium BBC channel showcasing
premiere drama and comedy on the Foxtel platform in Australia. BBC Worldwide ANZ distributes great British content
from the BBC and other producers to all free-to-air and most subscription channels in Australia and New Zealand. It works
with partners to bring BBC Worldwide DVDs, magazines, digital apps, innovative products and live events to the local

market, as well as offering advertising opportunities for the BBC’s world renowned bbc.com news site. Australia is the most
successful territory for the current global BBC iPlayer trial.
bbcworldwide.com | twitter.com/bbcwpress

