17th June 2015

BBC Knowledge will air the two never-before-seen films that were shot for series 22 in Australia at
the same time as the UK. The extended 75 minute episode, which also features studio links from
Richard and James, will premiere on Monday 29th June (time tbc) with an encore broadcast at
7.30pm (AEST).
This follows the news that Chris Evans, one of Britain’s most high-profile and successful presenters,
will lead the all new Top Gear line up for Series 23.
In the first film, Jeremy, Richard and James immerse themselves in the lifestyle of the traditional
classic car enthusiast. Armed with affordable classics including a Fiat 124 Spyder, a Peugeot 304
Cabriolet and an MGB GT, the trio set off on an adventure that includes brown beer, breakdowns
and a hair raising classic car show.
In the second film, Clarkson, Hammond and May try to become lifestyle leisure enthusiasts with the
help of some incredibly cheap lifestyle leisure vehicles. Restricted to a maximum budget of £250, the
trio buy three massive mileage SUVs and then embark on a series of action packed challenges that
include battling with the Stig’s “Leisure Activity Cousin” and a race with terrifying consequences for
the loser.

-EndsFor more information on the extended episode or Chris Evans’ appointment please contact:
Phoebe Price P: 02 9744 4507 E: phoebe.price@bbc.com
NOTES TO EDITORS
About BBC Worldwide Australia & New Zealand
Australia & New Zealand (ANZ) is a priority territory for BBC Worldwide, focusing on growth across
all its core business areas. Based in Macquarie Park, Sydney, BBC Worldwide ANZ wholly owns six
channels: BBC First, UKTV, BBC Knowledge and CBeebies in Australia; UKTV and BBC Knowledge in
New Zealand; and is responsible for the distribution and promotion of BBC World News which
transmits in both countries. BBC Worldwide ANZ distributes great British content from the BBC and
other producers to all free-to-air and most subscription channels in Australia and New Zealand. It
works with partners to bring BBC Worldwide DVDs, magazines, digital apps, innovative products and
live events to the local market, as well as offering advertising opportunities for the BBC’s world
renowned bbc.com news site.

