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From F45 and CrossFit to spinning, aerial yoga and high-intensity interval training (HIIT), every fitness
trend imaginable has been exploited and exhausted in Western culture but are these fitness fads the
key to healthy living – or do we need to look further afield for answers?
In Tribal Bootcamp, premiering Wednesday August 16 on BBC Knowledge at 8.30pm, stand-up
comedian and fitness junkie Joel Dommett (Skins) is joined by his pal and fellow comic Nish Kumar
(Mock The Week) on an epic trip to six of the most active communities on Earth. For these tribes,
their gym is their natural habitat and their personal trainer is that hard ass Mother Nature.
While Nish is more interested in the local food, Joel trains with Maasai warriors in Africa, the
Xavante tribe in the Brazilian Rainforest, Shaolin monks in China, Tagbanua in the Philippines, a
running tribe in the Mexican Canyon and a group of Mongolian nomads. Is Joel fitter than a Maasai
warrior? We’re about to find out.
Available to preview here: BBC Worldwide Press Preview Site.
Downloadable images available here: BBC Media Site
Embeddable trailer available here: https://www.youtube.com/watch?v=NyfrmoEC5eU
<iframe width="560" height="315" src="https://www.youtube.com/embed/NyfrmoEC5eU"
frameborder="0" allowfullscreen></iframe>

Tribal Bootcamp (6 x 60)
Australian premiere
Wednesdays at 8.30pm from August 16
-Ends-

For more information, images or to preview an episode, please contact:
Phoebe Price, phoebe.price@bbc.com 02 9744 4507, 0410 113 449
NOTES TO EDITORS:
About BBC Worldwide Australia & New Zealand
Australia & New Zealand (ANZ) is a priority territory for BBC Worldwide, focusing on growth across
all its core business areas. Relocated to McMahons Point in 2015, BBC Worldwide ANZ wholly owns
six channels: BBC First, UKTV, BBC Knowledge and CBeebies on Foxtel and Fetch TV in Australia;
UKTV and BBC Knowledge on Sky TV in New Zealand; and is responsible for the distribution and
promotion of BBC World News which transmits in both countries. BBC Worldwide ANZ distributes
great British content from the BBC and other producers to free-to-air, subscription channels and
SVOD platforms in Australia and New Zealand. It works with partners to bring BBC Worldwide DVDs,
consumer products, entertainment formats and live events to the local market, as well as offering
advertising opportunities for the BBC’s world renowned bbc.com news site.
About BBC Worldwide
BBC Worldwide is the main commercial arm and a wholly owned subsidiary of the British
Broadcasting Corporation (BBC). Its vision is to build the BBC’s brands, audiences, commercial
returns and reputation across the world. This is achieved through investing in, commercialising and
showcasing content from the BBC around the world, in a way that is consistent with BBC standards
and values. The business also champions British creativity globally.

